
EMBARGOED UNTIL 00:01HRS MONDAY 22 NOVEMBER 
2021

    
FCN ‘WHO’S YOUR JULIE?’ FCN ‘WHO’S YOUR JULIE?’ 

CAMPAIGNCAMPAIGN



Launch date: 22nd Nov 2021



MEDIA PACK CONTENTSMEDIA PACK CONTENTS

Communications 
plan

Press release

Graphics and posts 
for social media

About FCN and 
project context



ABOUT FCNABOUT FCN

The Farming Community Network (FCN) is a voluntary organisation and 
charity that supports farmers and families within the farming community 
through difficult times.

Our volunteers provide free, confidential, pastoral and practical support 
to anyone who seeks help, regardless of whether the issue is personal or 
business-related. In addition to local groups of volunteers, FCN runs a con-
fidential national helpline (03000 111 999) and e-helpline (help@fcn.org.uk) 
which is open every day of the year from 7am-11pm. 

Our volunteers will “walk with” anyone who seeks support and help them 
find a positive way through their problems. Each year we help approxi-
mately 6,000 people deal with a variety of issues, including financial diffi-
culties, animal disease, mental health and family disputes.
FCN relies solely on donations and grants in order to continue supporting 
the farming community. 

About



CONTEXTCONTEXT
Social media campaign – Who’s Your Julie? 

A bit of back story
FCN Ambassador Charles Anyan has a close friend called Julie who is the person he 
can open up to and talk to about anything. Many of us will have our own ‘Julies’ who 
are the people in our lives we can talk to and if needed, vent to when we’re feeling 
stressed or worried. This could be friends, family or a particular person down the local 
pub who you’ve known for years. 
Talking is often the first step towards recovery when we’re going through a difficult 
time or our mental health is suffering. This campaign hopes to recognise the people in 
our lives who are there for us, promoting a positive message over the winter period.



Aims
1. Encourage people to recognise the people in their lives who are there to support them.
2. To ensure those that don’t have a Julie are able to find one, either by talking to FCN, engaging with 
local support networks or by speaking with other people taking part in the campaign.
3. Create a sense of community and support across agriculture.

Method
Working alongside FCN Ambassadors Charles Anyan, Claire Worden, Tim Bowie, Gareth Wyn Jones and 
others, we will create social media content timed alongside the press release launch. We are launching 
this campaign on the 22nd November 2021. 
The campaign will run for approximately one week, though we will continue to encourage people to 
share their own ‘Julie’ anecdotes over the winter period.
Success will be measured by the number of social media posts made, engagement on these posts and 
media coverage attained. We can also consider a fundraising element if people wish to donate towards 
our work. 

AIMS AND OBJECTIVESAIMS AND OBJECTIVES



WHO’S YOUR ‘JULIE’?WHO’S YOUR ‘JULIE’?

What can you do?
Share a social media post on a platform of your choice; whether that is 
LinkedIn, Facebook, Twitter or Instagram where you talk about your own 
‘Julie’ using the hashtag ‘#MyJulieIs’ and then tag other people. Use a 
graphic from the templates provided in the media pack.
 
A post example could be as follows:

#MyJulieIs my mum, who is always on the other end of the phone and 
listens to me when I need a good vent. She also still cooks for me once a 
week!
‘Who’s your Julie?’ @tagging friends and coworkers’ 

This will hopefully create a snowball effect, helping people to think about 
and recognise those within their lives who make a positive impact and 
help them open up about difficult topics.

Social media 
icons/screen 

display



WHO’S YOUR ‘JULIE’?WHO’S YOUR ‘JULIE’?

Or you could shoot a video. Here’s what to do:

1.     Record a video, lasting a maximum of roughly 1 minute and 30 sec-
onds (or share a graphic from the below media pack) to speak about a 
close friend or family member. Introduce the video by saying that you’re 
taking part in FCN’s ‘Who’s Your Julie?’ campaign, and say ‘My Julie is…’ 
before talking about your Julie(s). 
2.     Share the video on the social media platform of your choice.
3.     In your post, use the hashtag #MyJulieIs and tag other people in 
your network, asking them ‘Who’s Your Julie?’.

Social media 
icons/screen 

display



PRESS RELEASE (1)PRESS RELEASE (1)
EMBARGOED UNTIL 00:01HRS MONDAY 22 NOVEMBER
‘WHO’S YOUR JULIE?’ - FCN CAMPAIGN ENCOURAGES PEOPLE ACROSS AGRICULTURE TO HELP OTHERS 
AND RECOGNISE SUPPORT NETWORKS

FCN Ambassador, Charles Anyan, introduces the campaign in this video: 
https://www.youtube.com/watch?v=XslbQClAUm8

A new campaign launched today by The Farming Community Network (FCN) charity encourages people across 
farming and agriculture to recognise the people in their lives that help to support them during difficult times by 
asking them one simple question: ‘Who’s Your Julie?’.

The ‘Who’s Your Julie?’ campaign is inspired by FCN Ambassador and mental health advocate Charles Anyan, 
who has a close friend named Julie. Julie is someone he can always confide in - when he’s feeling stressed, he is 
able to speak with Julie and discuss the issues or worries on his mind.

‘Julie’ represents the reliable people in our social circles who are there to listen and support us.

The ‘Who’s Your Julie?’ campaign encourages people to think about their own ‘Julies’ - whether that be a good 
friend, a mate down the pub, a sibling or a parent - and to recognise the support networks they have. 

And if someone doesn’t have a ‘Julie’, the campaign encourages them to find one - either by talking to FCN, en-
gaging with local support networks or by speaking with other people taking part in the campaign. 



PRESS RELEASE (2)PRESS RELEASE (2)

FCN is a voluntary organisation and charity that supports farmers and families within the farming community 
through difficult times. FCN operates a confidential national Helpline (03000 111 999) which is open every day of the 
year from 7am to 11pm. Each year FCN supports approximately 6,000 people with a wide range of issues, including 
mental health, family disputes, animal welfare and planning for the future.

FCN is encouraging people to share social media posts and videos using the hashtag #MyJulieIs to talk about their 
support networks, tagging them in the post to create a chain of support across agriculture and helping to reinforce 
the message that it ’s OK to ask for help and to talk to others. 

Charles Anyan, FCN Ambassador, said: “I’m delighted to have been involved in the development of the ‘Who’s Your 
Julie?’ campaign, alongside my own ‘Julie’. Recognising that a problem shared is a problem halved can help us to 
deal with challenging situations and find a positive way through them. I encourage everyone across agriculture to 
get involved in the campaign, sharing who their own ‘Julies’ are and encouraging others to do the same. We want to 
ensure everyone has a ‘Julie’. Please remember as well that charities such as The Farming Community Network are 
also here to listen and support you during difficult times. Help is always out there.”

Alex Phillimore, Marketing and Communications Manager with FCN, said: “Many of us will have our own ‘Julies’, who 
are the people in our lives we can talk to and if needed vent to when we’re feeling stressed or worried. This could be 
friends, family or a particular person down the local pub who you’ve known for years. 



PRESS RELEASE (3)PRESS RELEASE (3)
“FCN recognises the value of talking. Talking - and accepting help - is often the first step towards recovery when 
we’re going through a difficult time or our mental health is suffering. The ‘Who’s Your Julie?’ campaign hopes to 
recognise the people in our lives who are there for us, promoting a positive message over the winter period. We also 
hope that those who feel that they don’t have a ‘Julie’ will be able to find one through this campaign by seeing the 
wide amount of support that exists across agriculture.”

Follow these 3 simple steps to take part in the ‘Who’s Your Julie?’’ campaign:
1.     Record a video, lasting a maximum of roughly 1 minute and 30 seconds (or share a graphic from the below 
media pack) to speak about a close friend or family member. Introduce the video by saying that you’re taking part in 
FCN’s ‘Who’s Your Julie?’ campaign, and say ‘My Julie is…’ before talking about your Julie(s). 
2.     Share the video on the social media platform of your choice.
3.     In your post, use the hashtag #MyJulieIs and tag other people in your network, asking them ‘Who’s Your Julie?’. 

A post example could be as follows:

#MyJulieIs my mum, who is always on the other end of the phone and listens to me when I need a good vent. She 
also still cooks for me once a week!
‘Who’s your Julie?’ @tagging friends and coworkers’

With the winter months approaching, this can be a cold, lonely and isolating period for some. The ‘Who’s Your Julie?’ 
campaign hopes to remind those across agriculture that there is a wide network of support available and that the 
farm community needs to look out for one another. 



FCN social media postsFCN social media posts

Use on Instagram/Facebook/LinkedIn

The winter period can be cold, lonely and isolating. During this time, it can be beneficial to reconnect 
with loved ones. FCN Ambassador Charles Anyan has a close friend called Julie who is the person he 
can open up to and talk to about anything. Who do you rely on in times like these? Who’s your ‘Julie’? 
Use #MyJulieIs to speak about this amazing person; tag them to let them know they’re appreciated!

Use on Twitter

FCN Ambassador Charles Anyan has a close friend called Julie who is the person he can talk to about 
anything. Who do you rely on in times like these? Who’s your ‘Julie’? Use #MyJulieIs to speak about this 
amazing person; tag them so they know they’re appreciated!
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